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Opentracker releases new software platform, OT 2.O, and web interface.

Eindhoven, Netherlands _ Opentracker today launches OT 2.0, a new and powerful upgrade of its web analysis software. The improved technology brings customers lightning fast analysis of their website traffic and a vast array of new features.

In addition to traditional clickstream services, Opentracker now offers its growing base of 800 clients live tracking reports, generated in less than a second. A re-engineered database enables Opentracker to monitor sites generating over a million pageviews per day, a sizeable increase in our processing capacity.

Opentracker’s new platform, OT 2.0, is based on the feedback from over 100 webmasters and more than a year of intense research and development.

“This upgrade really takes Opentracker to a new playing field,” said Opentracker founder and Chief Operating Officer Eddie Moojen. “The positive response to Opentracker over the past two years has been overwhelming. We went back to the drawing board and can now offer our quality services to businesses of all sizes.”

Opentracker stores millions of user profiles and clickstreams, giving webmasters access to unparalleled historical visitor data in a concise, clear format.

“The trick is to get at the data easily and pull out what you need immediately,” Moojen explains. “It’s like being able to find a single page in a library with million of books with a simple click of the mouse.”

Opentracker went online in February 2003 and has rapidly become a leading contender in the growing market of website analytics, now an essential tool in online marketing. The company is based in Eindhoven, Netherlands.

Our flagship service, Opentracker.net, is available in Swedish, German, Dutch, and Russian. Additional language services will follow.

For information & enquiries, please contact press@opentracker.net

